
Serving the Membership of the Missouri Auto & Truck Recycler Association

What is The Missouri Auto & Truck Recyclers News? 
MATR is pleased to announce the Missouri Auto & Truck Recyclers News!  Published 

by R. J. McClellan, Inc., The Missouri Auto & Truck Recyclers News is the endorsed news-
letter serving the needs of the Missouri Auto & Truck Recycler Association.  

The features of this newsletter are:
•	 The newsletter will be mailed to all the members of the Missouri Auto & Truck 

Recycler Association and all licensed automotive recyclers in the state of Missouri.
•	 The newsletter will carry the news and information about MATR activities.       

(20 to 40 pages)
•	 Since the newsletter is mailed to all licensed automotive recyclers in the state of 

Missouri it can be used as a membership building tool.
•	 The newsletter will serve as a tool for the association to promote good business and 

environmental practices through articles and other content.
•	 The newsletter will regularly contain contact information from the MATR Board, 

Associate Members, and Membership Information. 
•	 The newsletter is published as a service to the Missouri Auto & Truck Recycler 

Association at no charge and is wholly supported by the advertising it contains.  
Please allow these advertisers the opportunity to earn your business.

•	 The newsletter is be content based not advertising based.  Every attempt is made 
for no more than one ad on a page.

Who is R.J. McClellan, Inc.?
R.J. McClellan, Inc. started out as a publisher of trade journals serving the automotive 

industry in Minnesota, Wisconsin, Iowa, North and South Dakota.  The Auto Body Jour-
nal, a magazine serving the auto body/collision repair industry, just started it’s nineteenth 
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From the President of the Missouri Auto and Truck  
Recyclers Association:

I hope everyone is surviving the recent bad weather 
we’ve had. I know as well as anyone that it often takes 
weeks to recapture a day of lost sales and inventory.  
Bad weather, combined with our industry continuing 
to become more and more expensive as competition 

from foreign interests drives pricing up due to the cur-
rent value of the dollar, makes it more important than 
ever to support the Association, meet with your legisla-
tors, and recruit more members.

Thank you for your support.
Dan Richardson
President

From the President
By Dan Richardson

The 96th General Assembly of the Missouri Legis-
lature is well under way and as always it will be an in-
teresting session to watch.   This session will be marked 
by two very different circumstances.  The first is the 
huge revenue shortfall the state is experiencing and the 
second is the huge number of new legislators.  

The projected budget shortfall for fiscal year 2012 
is projected to be around $500 million short.  This 
amount is small compared to other states but is fol-
lowing a couple of years of overall revenue shrinkage 
and compounded by the fact that federal aid to states 
has mostly run out.  This shortfall affects all aspects 
of legislation and is on forefront of legislators mind as 
they consider any new or expanded government role.  

This session also marks the second largest fresh-
man class of legislators since term limits were put into 
place.  There are 79 new freshman legislators out of 
163 in the Missouri House of Representatives.  The 

Senate has 34 seats and of those 12 are new freshman 
Senators.  

There are a few bills/issues of particular interest to 
the automotive and truck recyclers that are highlighted 
in detail below.

The first is Senate Bill 187.  The underlying bill 
deals with nuisance abatement but an amendment 
was added to require junkyards to be fully screened by 
tight board instead of just screened if they are within 
200 feet of the state road or highway.  This would also 
add some penalty provisions for junkyards found in 
violation of this law. 

In legislative session in the past the insurance com-
panies have offered legislation open up Missouri’s sal-
vage auctions to everyone.  This bill has not been filed 
to date but we will continue to monitor for it or any 
possible amendments added to other bills.  

Legislative Update
By Brian Bernskoetter, MATR Lobbyist
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The flow of cause and effect move events, stimulate 
ideas, and drive consumer wants and needs because 
everything is connected. This flow has a powerful mo-
mentum, and moves like the multi-dimensional currents 
in a powerful river.  This force moves forward with, 
or without, our conscious involvement.  We are all 
connected to it even if we are not aware of our connec-
tion. The more we are consciously in sync with what I 
call “The Life Force,” the faster, more targeted and pow-
erful are our actions.  Like an athlete “In The Zone,” we 
accelerate our performance with grace and ease.

Imagine how difficult life would be if you are 
not aware of these flows.  Many of us are not. It 
would be like hiking through a wilderness fog without 
a compass. Even if you knew you needed to go North, 
you could not tell which way it is. Likewise, we need 
an “Inner Compass” to navigate within the flows 
of cause and effect that influence every moment 
of our lives, a way to understand where we are, and 
where the flow of history is going. But what is, and 
what is the practical use of, our inner compass?  A 
story best illustrates.

What Is Your Inner Compass?
When I was working as a leadership consultant to 

Don Ross, Chairman and CEO of New York Life, dur-
ing the summer of 1987, many people were coming to 
me questioning the Chairman’s actions.  He had asked 
the investment department to slowly move all invest-
ments out of the stock market into conservative invest-

ments.  This frustrated his investment team because 
the stock market was at an all time high and their com-
petitors were using “High Yield Bonds” and stocks to 
create gains much greater than New York Life’s.  They 
wanted to play in the game, and Don Ross was telling 
them to step back.

Many came to me, as Don’s coach, to suggest I per-
suade him of the foolishness of his actions.  I explained 
that I was his leadership coach and had little knowl-
edge of the financial markets, but encouraged them 
to speak directly to Don.  However, no matter how 
people pleaded, he would not change course.  Several 
key players resigned and went to more “progressive” 
companies.

In October of 1987, while I was on site at New 
York Life, the market crashed.  It was the biggest crash 
since the Great Depression.  But New York Life had 
moved most of its investments out of the stock market 
and had not invested in any “High Yield Bonds,” known 

Leadership: How to Listen To Your Inner 
Compass in the Recycling Industry

By Paul David Walker, Founder & CEO of Genius Stone Partners

 Cause and Effect Moves With or Without You 
in the Recycling Industry
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later as “Junk Bonds.”  Don Ross was now considered 
a genius.  The financial gain was enormous.

A week or so later, I asked Don how he knew to 
pull all of the company›s investments out of the stock 
market three months before the October 1987 crash.  
He said, “I just knew it couldn’t last.” Everyone in his 
world thought he was wrong, yet he had the wisdom 
and courage to do what he felt was right.

Knowing the Difference
When I pressed him to tell me more, he went on 

to explain that, as Chairman and CEO, he was con-
tinuously bombarded with «experts» trying to convince 
him of completely different strategic directions. Each 
had incredible credentials and a good story, yet each 
recommended different directions. The only tool he 
had to make the final decision was his instinct, or in-
tuition. He said, “Whenever I have gone against my 
intuition, I have regretted it.” 

Don Ross explained to me, “The key to wis-
dom is to know the difference between your wild 
hopes and fears and common sense, intuition or 
true wisdom.” They often seem the same, but they 
are not. There is a distinct difference in the feeling.  
One comes from the Ego and insecurity, and the other 
comes from Wisdom. Great leaders learn the differ-
ence and, given this knowledge, develop the courage 
to act quickly.  Don had found ways to live in the pres-
ent like an athlete “In The Zone,” but with an easier 
more sustainable feeling I call “Integrative Presence,” 
or at least he was able to find that state of mind when 
he needed insight.  When I met with him over the 
years, he was often in the state of Integrative Presence.  
He was warm, yet seemed to be able to see through 
people.  Insightful, yet he moved with grace and ease.

Courage To Act
All the great leaders I have worked with know 

how to achieve the state of Integrative Presence, even 
though they may not understand the nature of this 
state of mind.  They have experienced being con-
nected to something that supercharges their own 
knowledge.  They speak reverently about this connec-
tion in private, but rarely talk about it to the press.  It 

just seems too outside the norm for stockholders and 
the public.  But knowing and connecting to wisdom 
through Integrative Presence is essential for leaders in 
business today.  Markets move quickly, often with 
little warning, and the wise leader can feel the 
moving currents.  At each moment, like a surfer, 
the conscious leaders are so present they take ad-
vantage of trends as they emerge.

Know How It Feels
When I have asked people to describe how they 

feel when they experience being “In The Zone” or 
Integrative Presence, they say things like: confident, 
at peace, exhilarated, powerful, graceful, and present.  
Some report a slow motion effect as time slows.  Ka-
reem Abdul-Jabbar told how the five seconds he had to 
win the NBA championship with one shot seemed like 
five minutes.   He felt relaxed, as if he had all the time in 
the world, yet he appeared to move like lightning to the 
rest of the world--the very definition of Integrative Pres-
ence.  His creativity, within these few precious seconds, 
was nothing less than pure genius.  He was integrating 
the skills he had learned over the years, his desire to 
make the shot, and the flow of the moment.

It Is A Natural State of Mind
As I have experienced and studied athletes in the 

zone or integrative presence.  I have found that this 
state of mind, though not often reached, is a natural 
way of living. It seems we have lost touch with true 
presence overtime.  Ironically, the art of getting into 
this state of mind is letting go of what we think we 
know.  As you let go, this state of mind just takes over.  
You don’t need to train yourself to experience Integra-
tive Presence, you merely need to “let go.”  This state 
takes over your consciousness and supercharges your 
performance because it is in our nature to live this way. 

Sports create highly charged environments.  They 
are designed to bring out the best in people.  But can 
this state be achieved outside this arena?  Certainly, if 
these states of mind that seem to create super human 
results can be created in one area of life, they should 
be able to be created in others.  While the environ-
ment is particularly right for this kind of performance 
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in sports, it is not beyond or separate from this “real 
world” we all operate within.

The Present Is The Only Portal To 
The Future?

You might ask, “If you are in the present, “How do 
you create the future?” Here is my answer. Imagine 
the world is a dance floor and the rhythm and flow 
of the band is “The Life Force,” which infuses every-
thing. The multidimensional flow 
of the band seems irresistible to 
some, yet others stand against the 
wall not knowing how to jump in, 
and many are not even aware of 
the dance. They have heard peo-
ple talk about it, but can’t seem 
to hear or feel the flow of the 
music. Those who feel it deeply 
dance like gods and goddesses in 
the middle of the floor creating 
a vortex of energy and motion 
that draws new dancers into their 
circle.

The band, which represents 
“The Life Force,” naturally lures 
people onto the floor to dance 
in a rhythm and harmony that 
seems to come from outside 
them. Of those out on the floor, 
many dance out of rhythm most 
of the time, but have moments of 
grace. Others have a routine that 
they have worked out over the 
years which works for them, but 
only captures a small part of the 
rhythm. Some have a routine and 
experiment momentarily with new 
movements, but mostly go back to 
what they know. Those who feel 
the music deeply dance adding 
rhythms and counter rhythms 
and seem to be an extension 
of “The Life Force” that passes 
through the band.

Without knowing, many start to follow the waves of 
energy coming from the leaders and the overall quality 
of the dance improves. At some point in time, magic 
occurs. The beauty and energy of the lead dancers is so 
compelling that the band itself is drawn into the dance 
creating new rhythms and flows as the Life Force, the 
band, and the dancers join and create new realities.
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Start With The Present Moment
“The Life Force” creates Life and Life influences 

“The Life Force,” just as the band creates the rhythm 
and flow and changes, because the lead dancers’ en-
ergy becomes part of the rhythm and flow. The only 
way to create the future is to engage, like the dancers, 
with the rhythm and flow of the present; and by doing 
so you become a co-creator. It is not about wishing 
and hoping as the popular book “The Secret” would 
suggest. The various rhythms and flows of business 
markets are subsets of the rhythm and flow of “The 
Life Force,” which animates everything.  Both can be 
influenced in the manner just described.  Great leaders 
have discovered and mastered this secret.

There Is No Substitute For Practice
The flow of market wants and needs is like the 

complex themes, harmonies, and rhythms in music.  
Your team must spend lots of time dancing with those 
rhythms to know how to influence the flow of the 
dance.  Your team, products and services must dance 
first with the rhythm and flow of the present, then lead.  
There is no substitute for this kind of presence in your 
target market, and like dancing to a good band, or be-
ing in “The Zone” in sports, it is a blast!  The energies 
of the market will feed you and your creativity will lead 
the flow of the market. 

Your inner compass lets you know the difference 
between your thoughts about the flow of cause and ef-
fect, and the actual flow.  We have to practice to know 
the difference between the feelings that come from 
our thoughts and ego and our natural wisdom.  Know-
ing how to access our natural wisdom is the inner com-
pass.  Having this compass helps us walk with the wind 
of “The Life Force” at our backs and in our hearts.

Your Inner Compass & Hiring
According to Dana Borowka, CEO of Lighthouse 

Consulting Services, LLC  (www.lighthouseconsulting.
com) and author of Cracking the Personality Code 
(www.crackingthepersonalitycode.com) creating a foun-
dation for strong leadership requires the right people. 
Hiring the right people is key to future growth.  If you 

would like additional information on hiring, please go 
to an article on this subject: http://lighthouseconsulting.
org/Articles/KOTHireRightFirstTime/signupform.php 

Permission is needed from Lighthouse Consulting Services, LLC 

to reproduce any portion provided in this article.  Copyright Paul 

David Walker ©2011

Paul David Walker, Founder & CEO of Genius Stone Partners 

was part of building the first leadership firm to align Strategy, Structure 

and Culture, and has been a business leadership adviser to the CEOs 

of Fortune 500 and midsized companies for over 25 years. He is the 

author of Unleashing Genius: Leading Yourself, Teams and Corpora-

tions, and two other books. He has succeeded by unleashing the genius 

of the people around him and is known to be a visionary leader and 

master of collaboration. Paul brings a special energy that calms people 

and brings teams together. He has been, and is, mentored by some of 

the most profound philosophers and spiritual leaders of our time.

You can reach him via phone at 562.233.7861.  His email 

is pauldavidwalker@geniusstone.com and website, www.geniuss-

tone.com.

If you would like additional information on this topic or others, 

please contact Lighthouse Consulting Services LLC, 3130 Wilshire 

Blvd., Suite 550, Santa Monica, CA  90403, (310) 453-6556, 

dana@lighthouseconsulting.com & our website: www.lighthousec-

onsulting.com.

Lighthouse Consulting Services, LLC provides a variety of ser-

vices, including in-depth work style assessments for new hires & staff 

development, team building, interpersonal & communication training, 

career guidance & transition, conflict management, workshops, and 

executive & employee coaching.  To order the book, “Cracking the 

Personality Code” please go to www.crackingthepersonalitycode.com.

Last Day of Legislative Session May 13, 2011

Governor’s Deadline for Singing Bills July 14, 2011

Effective Date of Signed Bills Aug. 28, 2011

Veto Session Convence Sept. 14, 2011

ARA Convention Oct. 11-15, 2011

MATR Annual Meeting 
and Convention Nov.18-20, 2011

MATR Dates of Interest



Date of Application: ________________________________  New Member  r  Renewal  r

Company Name: __________________________________________________________________________________________

Mailing Address: __________________________________________________________________________________________

City: ________________________________________ State: ___________________________ Zip: ________________________

Business Phone: _________________________________________Fax: _____________________________________________

Owner/Key Contact ______________________________________________________________________________________

E-Mail: __________________________________________________________________________________________________

Active/Regular Membership:  Ownership interest in an automobile and truck recycling business  operated within the State of Missouri 

and deriving a substantial portion of income from the sale and exchange of used automobile and truck parts provided, however, that a person, 

who does not possess an ownership interest in an automobile and truck recycling business operated within the State of Missouri but who is 

engaged as the full-time manager of such a business, shall with the written consent of the owner thereof not be denied membership.  

Associate Membership:  Any entity or person not meeting the eligibility requirements for active membership as herein above provided shall 

upon the approval of the Membership Committee be eligible to become an Associate Member of the Association.

Please check one:

	 r	Regular Member $400.00

 r	Associate Member $275.00

Additional Locations are charged $200.00 annually

Signature: ______________________________________________________________________ Date: ____________________

MISSOURI AUTO & TRUCK RECYCLER
MEMBERSHIP APPLICATION

•	 The MATR retains the services of legislative counsel in Jefferson City 
to monitor proposed new laws, changes in current laws and new 
regulatory proposal and rules changes.

•	 The MATR publishes a newsletter 6 times a year at no charge with 
the latest information on business tips on subjects ranging from 
insurance, to updates on new products and services and more.

Make check payable to:
MATR

P.O. Box 1072
Jefferson City, MO 65102-1072

Why Should You Join?

Thank you for your support!

Please Return to: 
P.O. Box 1072

Jefferson City, Missouri 65102-1072
(573) 636-2822

Fax: (573) 636-9749
www.matronline.com

•	 The MATR maintains a worldwide web site at www.matronline.com featuring information about the industry 
for consumers, a membership and associate member on-line roster with direct links to their web sites.

•	 The MATR produces an annual convention & trade show featuring exhibitors showing off their latest 
•	 The MATR maintains an office reachable 24 hours a day, 7 days a week by phone or fax
•	 All this and more for only $400.00 a year! 
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43 Auto
(417) 781-7904

Al’s Auto Salvage & Sales
(314) 382-6112

Al’s Foreign Auto Salvage & Sales, Inc.
(314) 382-5404

Archway Auto Salvage & Sales, Inc.
(636) 671-1120

Auto Parts Company
(636) 366-4966

B & W Truck Repair, Inc.
(573) 393-2357

Countryside Auto & Truck Parts
(636) 928-6792

County Line Auto Parts
(816) 697-3535

Davis Auto Wrecking
(816) 229-3432

Delta Auto Parts & Salvage, Inc.
(573) 379-5438

E & J Auto Salvage
(636) 479-4132

Fierge Auto Sales
(800) 252-9025

Freeman’s Auto Salvage
(417) 624-8016

Frontier Auto & Truck Parts
(660) 359-3888

Higbee Auto Service
(660) 456-7201

Highway 160 Import Salvage, Inc.
(417) 725-4061

Hillsdale Auto Parts
(877) 385-9950

J.C. Auto & Truck Parts
(573) 735-4800

Jack’s Auto Salvage
(636) 947-6005

Johannes Auto Sales, Inc.
(573) 243-3506

Keystone Kansas City 
(LKQ Corporation)

(816) 921-8929

Keystone Springfield 
(LKQ Corporation)

(417) 582-1995

Keystone St. Louis 
(LKQ Corporation)

(314) 298-7766

Lackey Auto Supply
(573) 769-2644

Late Model Auto Parts
(816) 483-8500

Liberty Auto Salvage, Co.
(314) 531-4141

Mack’s Auto Parts, Inc.
(314) 638-5447

Midway Auto Parts, Inc.
(816) 242-0100

Modern Imports, Inc.
(314) 638-6040

Northside Auto Salvage & Sales
(314) 382-8989

O-K Auto Parts, LLC
(314) 652-1144

Perrigo Body Shop
(660) 397-2195

Pick-n-Pull Auto Dismantlers -
Kansas City

(816) 231-1618

Pick-n-Pull Auto Dismantlers - 
St. Louis

(916) 681-3463

Rich Industries
(816) 861-3200

Rogers Wrecking & Salvage
(417) 532-3731

Sapulpa Auto Pool of Kansas City, LLC
(816) 380-5151

Stutesmun Auto Salvage
(417) 587-3589

Thompson’s Auto Sales
(573) 223-7338

Trump Trucks
(660) 727-2387

Yancey Auto Sales & Parts
(573) 565-3508

MATR DIRECT MEMBERS

BE SURE TO CONSIDER ALL OF OUR DIRECT MEMBERS 
FIRST FOR YOUR BUSINESS NEEDS

 VISIT OUR WEBSITE FOR FULL CONTACT INFORMATION
www.matronline.com

Join us and just see 
what we can accomplish 

together!
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Alter Scrap Processing
Council Bluffs, IA 
(712) 328-2601

American Pulverizer Co.
St. Louis, MO

(314) 781-6100

Car-Part.com
Ft. Wright, KY

(859) 344-1925

Grossman Iron & Steel
St. Louis, MO

(314) 231-9423

Hollander, A Solera Company
Plymouth, MN
(763) 519-3231

Insurance Colsultants, Inc.
St. Louis, MO

(314) 994-0095

PSC Metals/McKinley Iron
St. Louis, MO

(314) 231-6077

Select Risk Management, Inc.
Ava, MO

(417) 683-4084

Southern Metal Processing
St. Louis, MO

(314) 481-2800

MATR ASSOCIATE 
MEMBERS

BE SURE TO CONSIDER OUR ASSOCIATE MEMBERS 
FIRST FOR YOUR BUSINESS NEEDS

 VISIT OUR WEBSITE FOR FULL CONTACT INFORMATION
www.matronline.com

MATR News continued from cover...

year in December 2010.  The Auto Repair Journal, a 
magazine serving the mechanical/service repair indus-
try, will be starting it’s nineteenth year in July 2011.

In 2002, R.J. McClellan, Inc. was asked if they 
would be interested in publishing a newsletter to serve 
the Automotive Recyclers of Minnesota.  So started the 
involvement with automotive recycling associations 
and publishing newsletters for associations in currently 
eight states and growing steadily.

R.J. McClellan, Inc. offers full layout and design 
services for assistance with advertisements.  Layout 
charges are waived with a full year ad contract.

Let us know how we can help you! 
Contact R.J. McClellan, Inc. at 877-525-4589.

We hope you have enjoy 
the first edition of the 

Missouri Auto & Truck Recyclers News.
In future issues we are planning on 

including member profiles.
Are you a member of MATR?  

Would you like a feature article about 
you and your yard? 

Are you an Associate member who would 
like to provide industry relivant articles 
or tell our readers about your services?

Contact either 
Sarah Goldman at the 

MATR office at 
s_goldman@embarqmail.com

or Sheila Cain at R.J. McClellan for more 
information at

newsletters@rjmc.com

“The greater part of our 
happiness or misery depends

  on our dispositions and 
not our circumstances.”

 -Martha Washington
Day by Day
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Feb 23, 2011, the US Environmental Protection 
Agency (EPA) specifically stated that small boilers who 
burn less than 10 million BTU/hr of used oil do NOT 
have to meet specific emission standards, but only have 
to perform tune-ups on their boilers every two years 
(virtually all auto recyclers who burn used oil for fuel 
do so in boilers less than 50 BTU/hr). During  a press 
conference on the issue this afternoon, ARA staff spe-
cifically requested the opportunity to help define  the 

“tune-up” standards.  EPA staff replied that there would 
be a formal comment process on these standards dur-
ing which they were depending on industry input from 
organizations such as the ARA.

EPA’s action reinforces the current practice of 
burning used oil for energy recovery and recognizes 
that sufficient regulations exist to effectively oversee 
this practice.  Now recyclers will be able to continue 
to heat their garages by burning used oil and will spare 
the environment from the 1,575,000 gallons of used 
oil that is currently recycled as fuel,  as well as save 
energy by not having to use electricity or natural gas 
instead of the used oil.

Although ARA has expended considerable re-
sources and time since last June, 2010 addressing 
this issue with EPA , Congress and other like-minded 
groups --  it was the work and commitment of the over 
100 ARA members who answered our several calls  for 
help that made this success possible.  From submitting 
comments on the rule, to requesting that your congres-
sional delegations sign onto letters to EPA  to provid-
ing real life examples/statistics on the environmental 
and economic benefits of burning used oil for fuel, you 
made the process work.  Thank you for providing the 
backbone to our efforts.

Please look for a detailed summary of the final rule  - 
found at www.epa.gov/airquality/combustion  - with imple-
menting dates in the coming days.

Reprinted with permission of ARA.

Used Oil Burned for Fuel 
is EXEMPT from the Solid Waste Definition

 - Auto Recyclers Can Continue to Burn Used Oil for Fuel



13April/May 2011

02/28/2011  - WASHINGTON – The U.S. Envi-
ronmental Protection Agency (EPA) has issued final 
approval for a new refrigerant for use in motor vehi-
cle air conditioning systems that does not deplete the 
ozone layer, which helps protect the environment and 
people’s health. The new chemical, HFO-1234yf, may 
now be used in air conditioning for new cars and light 
trucks. When used appropriately, this chemical can re-
duce the environmental impact of motor vehicle air 
conditioners and has a global warming potential that 
is 99.7 percent less than the current chemical (HFC–
134a) used in most car air conditioners. 

“This new chemical helps fight climate change and 
ozone depletion,” said Gina McCarthy, assistant ad-
ministrator for EPA’s Office of Air and Radiation. “It 
is homegrown innovative solutions 
like this that save lives and strength-
en our economy.”

EPA assists in the transition to 
green technologies by identifying 
alternatives that are better for peo-
ple’s health and the environment. 
EPA’s recent standards for reduc-
ing greenhouse gas emissions from 
light-duty motor vehicles provide 
an opportunity for automakers to 
receive credit for adopting a chemi-
cal with less climate impact as a 
cost-effective way to meet the new 
standards. Using HFO-1234yf is 
one option available to automakers.

Prior to HFC-134a, car air con-
ditioners generally used CFC-12, a 

potent greenhouse gas and ozone-depleting substance. 
Depleting the stratospheric ozone layer leads to higher 
levels of ultraviolet (UV) radiation reaching the Earth’s 
surface. UV radiation has several harmful effects, in-
cluding skin cancer, cataracts, immune system suppres-
sion, and premature aging and wrinkling of the skin. 
For these reasons, it is important to check the UV Index 
and remember sun safety: wear hats, sunglasses, and 
sunscreen.

More information: 
http://www.epa.gov/ozone/snap/
http://www.epa.gov/sunwise/uvindex.html 

EPA Approves New Coolant 
for Car Air Conditioning Systems

Better climate protection without harming the ozone layer
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The NMVTIS database is growing and beginning 
to demonstrate just how powerful the information it 
contains can be.  Since April 1, 2009, an ever-increas-
ing number of recyclers, insurance companies, salvage 
pools and crushing/shredding operators have been re-
porting vehicles as they come and go from their op-
erations.  According to AAMVA (The American As-
sociation of Motor Vehicle Administrators, which is 
essentially the association for all the state DMVs and 
the entity responsible for maintaining the NMVTIS da-
tabase) over 8,000 companies are reporting.  This data 
referred to as Junk, Salvage, and Insurance data, or JSI 
data, combined with state title information is working 
to create one of the most powerful motor vehicle data-
bases in the nation.

By November of 2010, all 50 states were participat-
ing or had agreed to participate in contributing informa-
tion to the NMVTIS database. The only governmental 
entity not participating yet is the District of Columbia, 
though they were supposed to by year-end 2010.

As of October 2010 27 states were using the 
NMVTIS database as a reference before issuing new ti-
tles to vehicles, to be certain that any brands, odometer 
readings or other material data is transferred or shown 
on the new title for the vehicle.  This single effort has 
made title washing and VIN cloning significantly more 
difficult.

The benefits of the NMVTIS database are already 
starting to show.  According to AAMVA, over 22.3 mil-
lion JSI reports have been made to the NMVTIS data-
base.  Virginia has seen a 17% decrease in automobile 
theft, Arizona has seen a 99% recovery rate for vehicles 
identified as stolen and in Florida, a crime ring was iden-
tified as having 250 cloned vehicles worth an estimated 
$8million dollars.  All of these examples were made 

possible by the data available in the NMVTIS database.
With NMVTIS reporting participation still not at 

100%, the Department of Justice (DOJ) has sent out 
letters to the recyclers, insurance companies and sal-
vage pools re-emphasizing to the entities their obliga-
tion to report their vehicles.  DOJ’s focus is on non- 
reporting entities.  They are doing this by following the 
“NMVTIS trail,” seeing who the salvage pools/insur-
ance companies are selling to and which of companies 
do not have NMVTIS IDs or are not reporting.  DOJ 
has also been working on clarifications to include other 
business types like towing operators, export wholesal-
ers, etc. in the NMVTIS reporting requirements.  As 
stated in the NMVTIS rule; any business or entity pro-
cessing, buying/selling, or conveying 5 or more salvage 
vehicles per year must report to NMVTIS. The intent 
is to know where vehicles are and who is in possession 
of them, which makes vehicles much more difficult to 
clone.

Please, as responsible business owners, do your part 
and report the vehicles you are handling to NMVTIS.  
Eventually this will provide for great gains for those 
legitimate businesses in the recycling industry and will 
make things significantly more difficult for those who 
are not.  Hopefully in the near future we will have 
many more examples of benefits from the NMVTIS 
database, which will make the “pains” of reporting to 
NMVTIS seem worth the effort.

By Jay Svendsen
National Sales Manager 
Auto Data Direct Inc
1379 Cross Creek Circle • Tallahassee, FL 32312
Off (850)877-8804 • Fax (850)877-5910
Cell (850)591-5737
www.add123.com

NMVTIS: 
Even though the news has slowed down, this database is gaining steam





M
AT

R
04

11
Missouri Auto & Truck Recycler News

c/o RJ McClellan, Inc.
445 Broadway Avenue #5
St. Paul Park, MN  55071

Change Service Requested

PRESORTED
STANDARD

U.S. POSTAGE

PAID
St. Paul, MN

Permit No. 7911


