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ship of the Missouri Auto & Truck Recycler Association

From the Executive Director

By Randy Scherr

Legislature Adjourns—Does No Harm

The 2014 General Assembly adjourned on May 16 after considering nearly 1700
bills. Several bills of interest were being tracked by MATR.

Several bills were filed this session at the request of law enforcement to repeal the
provisions passed 2 years ago allowing for the sale of vehicles over 10 years old on a bill
of sale. Law enforcement failed to make a case on the increase in the numbers of thefts
so consequently all of the bills died.

Legislation promoted by the Department of Revenue to clean up a loophole created
by a court decision relating to the washing of junk titles also died. It was filed late in the
session and will likely be re-filed next session.

This will be a very interesting election year with a large number of ballot issues to
be decided. Also on the ballot will be | statewide race—Auditor, all eight congressional
seats, 17 state senate seats and all 163 house seats. There are an unusually high number
of seats in the House and Senate which are unopposed.

We will be providing an election update after the election.

Storm Water Testing Heats Up

Over 15 years ago the MATR submitted a draft of a general storm water permit
to assist the industry with compliance with the Clean Water Act. The general permit
allowed each individual licensee to apply for that pre-drafted permit without the bur-
densome cost of having the research and engineering done by each owner of each site
saving each member up to $1500-$2000. That initial permit provided for annual testing
of storm water.

Recently, that permit was renewed with several DNR staff recommended changes.
The most troubling is the requirement for testing on a “quarterly” basis rather than the
previously required “annual” testing. This is not unlike changes made to several other
general permits where the need for the change was blamed on EPA requirements.

Executive Director... continued on Page 4
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Missoun Auto & Truck Recyclers News

MATR’s 2014 BOARD OF DIRECTORS

Officers

Mark Baumgarten, President
Mack’s Auto Parts
295 River City Blvd.
St. Louis, MO 63125
Phone: (314) 638-5422
Email:
sales@macksautoparts.com

Brent Baumgarten, Vice-President
Countryside Auto & Truck Parts
392 Zoar Church Road
Wright City, MO 63390-1612
Phone: (636) 928-6792
Email:
brent@countrysideautoparts.com

Jason Tourville, Secretary
Hwy 160 Import Salvage
1421 S. Main St.

Nixa, MO 65714
Phone: (417) 725-2643
Email: jason@160auto.com

Miles Fanning, Treasurer
43 Auto Recycling
5394 Hwy 43
Joplin, MO 64804
Phone: (417) 781-7904
Email: miles@43auto.com

Out State

Colin Daugherty
Delta Auto Parts & Salvage, Inc.
P.0. Box 236
Portageville, MO 63873
(573) 379-5438

Dennis Roberts, Jr.
County Line Auto Parts
641 N.W. 1801 Road
Kingsville, MO 64061
Phone: (816) 697-3535
Email:
dennis@countylineautoparts.com

Curt Saxbury
St. James Auto & Truck Parts, LLC
14655 Co. Rd. 3610
St. James, MO 65559
(573) 265-3294
Email: curt@stjamesauto.net

J.C. Shoemyer
J.C. Auto & Truck Parts
901 County Lane Road
Monroe City, MO 63456
Phone: (573) 735-4800
Email: jshoemyer@jcautoparts.com

Randy Smith
Archway Auto Salvage
4140 Gravois Rd.
House Springs, MO 63051
Phone: (636) 671-1120
Email: archwayautosalvage@
sbcglobal.net

Dean Yancey
Yancey Auto Sales
24067 Highway J
Perry, MO 63462-2017
Phone: (573) 565-3508
Email: dean@yanceyauto.com

Ex-officio

Brad Schwartz
Liberty Auto Salvage
3628 Cass Ave.
St. Louis, MO 63113
(314) 531-4141
autotheatrics@aol.com

St. Louis

Eben Shantz
Modern Auto Parts
7908 Alaska Avenue
St. Louis, MO 63111
Phone: (314) 638-6040
Email: eben@modernimports.com

Tim Winzen
Mack’s Auto Parts
295 River City Blvd.
St. Louis, MO 63125
Phone: (314) 638-5422
Email: twinzen@aol.com

Kansas City

Chris Richardson
Rich Industries, Inc.
4120 Winchester
Kansas City, MO 64129
Pone: (816) 861-3200
Email: chris@rich-industries.com

Steve Shaver
Late Model
5420 East 10th Street
Kansas City, MO 64127
Phone: (816) 483-8500
Email: steve@latemodelautoparts.com

At Large Members

John Whitener
Auto Parts Company
P.O. Box 77
Moscow Mills, MO 63362
(636) 366-4966
Email:
apc.moscowmills@verizon.net

Jack Sumner
Al's Auto Salvage & Sales
1610 Lucas & Hunt
St. Louis, MO 63133
Phone: (314) 382-6112
Email: alssalvage@aol.com

Associate Members

Marty Satz
Insurance Consultants
401 N. Lindbergh - Suite 322
St. Louis, MO 63141
Phone: (800) 449-1151
Email: mzsatz@swbell.net

Drew Van Devender
Car-Part.com
104 S. Pine St - Suite 2
Florence, AL 35630
Phone: (256) 765-2315
Email: drew@car-part.com

Publisher

For information on advertising pleas contact R.J. McClellan, Inc.:

R. J. McClellan, Inc.

445 Broadway Avenue #500

St. Paul Park, MN 55071
Phone: 651-458-0089
Toll Free: 877-525-4589
Fax: 651-458-0125

Email: newsletters@rjmc.com

Ron McClellan
Advertising Sales
Sheila Cain
Managing Editor
Lynn Thompson
Layout & Design

Executive Director

Newsletter content and association membership
inquiries should be directed to:

Randy J. Scherr

MATR Executive Director

P.O. Box 1072

Jefferson City, MO 65102

Phone: 573-636-2822
Fax: 573-636-9749

Email: rjscherr@swllc.us.com

Missouri Auto & Truck Recyclers News
Missouri Auto & Truck Recyclers News is an R.J. McClellan, Inc. Publication. All rights Reserved. The Missouri Auto & Truck Recyclers News is published
six times per year for the Missouri Auto & Truck Recyclers Association. None of the material in this publication necessarily reflects the opinion of MATR,
its officers, directors, staff, members or its Publisher. Statements of fact and opinion are the responsibility of the author alone. Articles and letters
suitable for publication will be published in the next scheduled newsletter as space permits. Articles may be edited for length.

Throughout this issue, trademarked names are used. Rather than place a trademark symbol in every occurrence of a trademarked name, we state we
are using the names only in an editorial fashion, and to the benefit of the trademark owner, with no intention of infringement of the trademark. The
mention of trade names, commercial products, or techniques does not constitute endorsement or recommendation for use.
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From the President

By Mark Baumgarten

So, summer is in full swing and we are all feeling the heat. | hope
everyone has found their way to their local pool, lake, or other watering
hole to enjoy a swim and a cold refreshment, I know I have for this is my
favorite time of the year.

With the summer heat in full swing and scrap prices holding moder-
ate, it is time to keep moving along.

According to recent reports, new car sales are up. Historically, new
car sales has been a good indicator for our industry. That is, as new car
sales increase, so does used car sales, and as people get new cars, whether
new or used, they tend to take better care of them and keep everything
in working order. So with that being said, we can predict an increase in
used part sales too.

This is also the time of year our board is preparing for our annual
meeting. This year’s meeting will be in the Lake of the Ozarks November
21-23. 1 always look forward to this because it is always a good time to
catch up with old friends and meet new one alike. I hope to see all of you
there.

We buy:
<> Catalytic Converters
<> Batteries
< Cores

WE PAY ToP $$$
FOR FOILS!

Phone: 210-218-5809
Fax: 830-303-8946

Email: Chris@platinumrr.com
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Executive Director... continued
from cover

This administrative change
has imposed a huge hardship
and costly burden on our mem-
bers. MAIR is in the process of
working with some environmen-
tal engineers to plan a meeting
with DNR about the possibility of
changing the requirement back to
annual testing.

MATR is also investigating
less expensive ways to comply
with the testing requirements.

The Board of Directors has
suggested that this may be a help-
ful topic for a session at the An-
nual Meeting this fall at the Lake
of the Ozarks. Stay tuned for the
program and registration material.

The 2014 MAIR Annual
Meeting is Nov. 21-22.

Welcome New

MATR Members

Brock Auto Parts
& Recycling
Brent/Roger Brockman
1907 Kienlen Ave.
St. Louis MO 63133
314-371-4818
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Dates of Interest

October 2014
19-25 ARA Convention
Nashville, TN

November 2014

21-23 MATR Annual
Meeting
Camden on the Lake
Lake Ozark, MO

TVIATR Associat;

Members

Advantage Metals
Kansas City, MO
816-861-2700

Alter Metal Recycling
Council Bluffs, 1A
712-328-2601
Barrie Pannett, CPA, P.C.
Chesterfield, MO
636-733-2327
Car-Part.com
Fort Wright, KY
859-344-1925
Hollander, A Solera Company
Plymouth, MN
763-519-3231
Insurance Consultants, Inc.
St. Louis, MO
800-449-1151
Peoria Disposal Company
Florissant, MO
314-432-0550
Springfield Iron and Metal
Springfield, MO
417-869-7372
Southern Metal Processing
St. Louis, MO
314-481-2800

Be sure to consider our Associate
Members FIRST for your business
needs.

Visit our website for full contact

MATR )
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MATR Regular Members

A-1 Auto Recyclers
573-442-4343

Al's Auto Salvage & Sales
314-382-6112

636-671-1120

Auto Parts Company
636-366-4966
B & B Import Auto
417-725-5296
B & W Truck Repair, Inc.
573-393-2357
Brock Auto Parts & Recycling
314-371-4818
Countryside Auto & Truck Parts
636-928-6792
County Line Auto Parts
816-697-3535
Davis Auto Wrecking
816-229-3432
Delta Auto Parts & Salvage, Inc.
573-379-5438
E & J Auto Salvage
636-479-4132
Fierge Auto Sales
800-252-9025
Forty Three Auto Recycling
417-781-7904
Frontier Auto & Truck Parts
660-359-3888
H & W Auto Parts
417-865-5747
Higbee Auto Service
660-456-7201
Highway 160 Import Salvage, Inc.
417-725-5296
Hillsdale Auto Parts
877-385-9950
1.C. Auto & Truck Parts
573-735-4800

Jack’s Auto Salvage
636-947-6005

\information www.matronline.com y

\.

Archway Auto Salvage & Sales, Inc.

Late Model Auto Parts
816-483-8500
Liberty Auto Salvage Co.
314-531-4141
LKQ Four States
417-624-8246
LKQ Heavy Truck Marshfield
417-859-6349
Mack’s Auto Parts, Inc.
314-638-5422
Midway Auto Parts, Inc.
816-241-0500
Modern Imports, Inc.
314-638-6040
Mott Auto
417-532-3914

0-K Auto Parts, LLC
800-748-7539

Perrigo Body Shop
660-397-2195

Pick-n-Pull Auto Dismantlers
Kansas City
816-231-1618

Pick-n-Pull Auto Dismantlers
St. Louis
916-681-3463

Rascal Flats, Inc.
660-388-6389
Rich Industries
816-861-3200
Rogers Wrecking & Salvage
417-532-7460
Sorrels Auto & Truck Parts
573-445-4451
St. James Auto & Truck Parts, LLC
800-264-3294
Thompson's Auto Sales
800-774-3134
Trump Trucks
877-238-7409
Vander Haag's, Inc.
712-262-7000

Johannes Auto Sales, Inc. West 7th Street
573-243-3506 417-623-3255
Keystone Fort Lauderdale, FL (LKQ Corp) Yancey Auto Sales & Parts
954-492-9092 573-565-3508
Join MATR Today!

Just see what we can accomplish together!




Membership Renewal Notices have been sent out. Please send in your renewal today!

MISSOURI AUTO & TRUCK RECYCLER
MEMBERSHIP APPLICATION

Why Should You Join?

Please Return to: Y - The MATR retains the services of legislative counsel in Jefferson City
PO. Box 1072 to monitor proposed new laws, changes in laws and proposed rule
Jefferson City, Missouri 65102-1072 changes.
(573) 636-2822 » The MAIR publishes a newsletter 6 times a year at no charge with
Fax: (573) 636-9749 the latest information on business tips on subjects ranging from
\_ www.matronline.com ) insurance, to updates on new products and services and more.

*  The MATR maintains a worldwide web site at www.matronline.com featuring information about the industry
for consumers, a membership and associate member on-line roster with direct links to their web sites.

* The MAIR produces an annual convention & trade show featuring exhibitors showing off their latest

* The MATR maintains an office reachable 24 hours a day, 7 days a week by phone or fax

«  All this and more for only $400.00 a year!

Date of Application: New Member O Renewal O

Company Name:

Mailing Address:

City: State: Zip:

Business Phone: Fax:

Owner/Key Contact

E-Mail:

Active/Regular Membership: 1) Applicant must be any individual, corporation, firm, partnership, incorporated or unincorporated as-
sociation or any other legal or commercial entity with ownership interest in an automobile and truck recycling business operated within the
State of Miissouri, 2) holds a valid Missouri salvage dealers license, and 3) derives a substantial portion of the income from the dismantling,
sale and/or exchange of used automobile and truck parts provided, however, that a person, who does not possess an ownership interest in an
automobile and truck recycling business operated within the State of Missouri but who is engaged as the full-time manager of such a business
and would otherwise qualify for membership, with the written consent of the owner thereof not be denied membership.

Associate Membership: Any entity or person not meeting the eligibility requirements for active membership as herein above provided shall
upon the approval of the Membership Committee be eligible to become an Associate Member of the Association.

Please check one:

0 Regular Member $400.00
Make check payable to:
3 Associate Member $275.00 MATR
PO. Box 1072

Additional Locations are charged $200.00 annually Jefferson City, MO 65102-1072

Thank you for your support!
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Logo Literacy:
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How a Great Logo Informs Branding and Drives

Business

By Dan Antonelli

Starting or growing a business is an exciting, frus-
trating, rewarding, and arduous experience. It involves
many considerations and a careful use of precious re-
sources. In today’s marketplace, establishing a powerful
and memorable brand is essential for any company’s
success and, while most experts agree what branding
is, few give the logo its due respect.

In my experience, a logo sets the stage for all of
your strategic messaging. A logo is not just an equal
part of a brand, like most experts would indicate. Like a
bicycle wheel with many spokes, your branding spokes
need to be connected to one central hub. Think of
your logo as the hub for your brand and all other itera-
tions of that logo as your spokes.

Logo Design: Look Before You
Leap

As discussed, a professional logo serves as a solid
foundation for your brand. A great logo conveys ex-
pertise, establishes a brand promise, and creates an
expectation for quality. While many business owners
wouldn't give a second thought to buying a $99 logo,
there are some major points you would do well to con-
sider before diving in.

First, make sure it is clear in the logo architecture,
because you don’t have the luxury of years of brand
recognition to get people to associate your name with
your product or service. Likewise, you don’t have the
large advertising budget required to brand generic
icons that don't help consumers understand the nature
of your business.

The vast majority of small business brands are built
upon two primary elements: the typographic elements
and the graphic or iconic element. Together, they form
the basic structure for most logo designs.

There are two schools of thought when consider-
ing the naming architecture for your brand and deter-
mining which part should receive priority. Each meth-
od has its place, and the strategy you deploy depends
upon a number of circumstances. Obviously, the brand
should work together cohesively to communicate what
the business does. But, when do you want to figurative-
ly scream “Johnson!” and whisper “Plumbing,” versus
the other way around?

Whenever possible, avoid deploying a brand that
requires a lot of explanation. If your small business
relies on outdoor media, such as signs or vehicles, a
memorable icon is especially important. It should link
the viewer to the message, quickly and efficiently.

On one side, the name may be the most dominant
part of the logo, while what the company does is sec-
ondary. This works well for well-established companies
that enjoy good name recognition and are associated
with the service or product they provide. In a local
market, this is often the case for service businesses,
contractors, and the like.

For example, people have seen the trucks around
town, and everyone knows the Dombey Plumbing
does plumbing, even though “Plumbing” is the second-
ary logo component. He's been around for years, and
most people have heard the name. For scenarios simi-
lar to this, it’s usually safe to reinforce the name as the
main logo component. The vast majority of our brands
treat the company name as the dominant copy, and
the service as secondary.

Next to the graphical element or icon, the typogra-
phy used in your logo design is the most critical choice
a designer makes in representing your small business
brand. Typography communicates much about your
brand--whether it's whimsical, elegant, dated, com-
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mon, fresh, or futuristic. It should be in harmony and
balance with the graphic or icon in order to optimize
the audience’s impression.

When making decisions about how you want your
logo designed, it’s vitally important to think about the
big picture. How is it going to look in the various ex-
ecutions of the brand? Will it thrive in one format, but
suffer in another? Or are there certain marketing chan-
nels we might start using in the future, wherein the
logo will need to work well with? Take a minute to
think about how those future projects will pan out be-
fore finalizing your logo design. Some areas to consider
include:

Business cards and stationery

Your business card is oftentimes a prospect’s first
impression. Make it count and think differently. Ideas
include two-sided cards, rounded corners, and unique
paper stocks.

Signage (for retail enterprises)

While it can be costly to change on a rebrand, it’s
important to have your signage match your brand. Use
the space as effectively as possible, but don't modify
the logo, and resist the urge to modify your logo’s pro-
portions to fit the available space. Website addresses
and phone numbers are less important since the view-
er is actually on-site.

Vehicles

When designed properly, vehicle design provides a
unique way to get your new brand in front of a lot of
people. Make the most of the canvas, and make sure
your trucks are designed to stand out rather than fit in.

Uniforms

Employees are your brand ambassadors, so make
sure they are dressed neatly and professionally—-and
that all brand colors are integrated. Avoid including
things like phone numbers and website addresses.

Web design

Ideally your new brand should be integrated into
your website, and should live within the brand archi-

August/September 2014
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tecture the moment you launch your new look and
feel. This is really where the brand should shine, and
where your brand promise should be relayed.

Social media

This is an easy change to make when launching a
new brand. Likewise, an announcement of the new
change should definitely be made through your social
media channels.

Still unsure? Look no further than Disney to un-
derstand the value of a memorable logo. After all, “It
all started with a mouse.” Nothing better illustrates the
importance of the logo than that first Disney mascot —
Mickey Mouse himself.

Determining the feelings or emotions you wish to
communicate when interacting with your audience is
the first step to building a successful roadmap for your
brand. Once you're armed with this research, my sug-
gestion is to tackle the logo design first - and build all
other branding touch points around what your logo,
the hub of your branding wheel, communicates.

Dan Antonelli is the CEO and creative director of New
Jersey advertising agency Graphic D-Signs, Inc, The Small
Business Advertising Agency®, and the author of Building
A Big Small Business Brand, available at www.amazon.

com. For more information, visit www.graphicd-signs.com
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Study Highlights Need For State Data

on Metal Theft

Council of State Governments seeks to determine whether legislation is

reducing scrap metal theft.

By Recycling Today Staff

JUNE 3, 2014 - The Council of State Governments
(CSQ), based in Lexington, Kentucky, has released
a report that looks at the national problem of scrap
metal theft. CSG researchers, working in collaboration
with the Institute of Scrap Recycling Industries (ISRD),
Washington, sought to determine whether the legisla-
tion passed by different states was having an impact on
scrap metal theft.

A significant amount of the existing legislation
focuses on placing regulations and requirements on
transactions at scrap metal recycling facilities where
thieves might attempt to sell stolen goods.

The report notes that all 50 states have passed
some form of legislation designed to curb metal theft
through the regulation of transactions at scrap metal
recycling facilities. Additionally, states continue to in-
troduce additional legislation or modifications to exist-
ing laws at a steady pace. During the 2013 and 2014
sessions, for example, legislators introduced more than
220 bills aimed at stopping metal theft and passed 51
of them, the report states.

“All 50 states have laws on the books dealing with
metal theft crimes and all have differing regulations, re-
quirements, penalties and other variables,” says Robin
Wiener, president of ISRI. “New laws and regulations
are often the result of political reactions to high-profile
crimes without any real analysis of how to address the
crime as a whole. To solve this, the scrap recycling in-
dustry sought to find out if crime rates could shed any
light on what laws seem to work best when it came
to reducing the crime of metals theft. Armed with this
knowledge, we can work with state legislatures to pass
more effective legislation,” she adds.

Common state laws include:

* records on transactions — requirements for scrap
metal recyclers and dealers to create and main-
tain records on transactions, including reporting
transactions to an electronic database, a mini-
mum retention period for records, a description
of the material being purchased, photos and/or
video evidence of the seller and/or the material
being purchased and a description and/or the
license plate number of the seller’s vehicle;

* identification — stricter identification require-
ments for scrap metal sellers, including a Ii-
cense or picture ID requirement, fingerprinting
and establishing proof of ownership;

*  payment restrictions — restrictions on payments,
which may include a waiting period for pay-
ments to the seller, restrictions on the form of
payment the seller can receive and a maximum
number of transactions during a specified time;

» registration/licensing — registration or licens-
ing requirements for scrap metal recyclers and
dealers through a state or local entity;

* hold provisions — requiring that a scrap metal
recycler or dealer hold all or certain types of
purchases or hold material at law enforcement
request for a specified period; and

* criminal penalties — enhanced penalties for
metal theft offenses.

“We wanted to know if those laws were affecting
metal theft rates or if certain kinds of legislation were
more effective at stopping metal thieves,” says Jennifer
Burnett, CSG program manager for fiscal and economic
development policy and the study’s primary author. “To
begin evaluating metal theft legislation, however, we
needed to know exactly how much theft was occurring.”
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After finding no existing source of compiled theft
data for states, CSG researchers surveyed states and local
law enforcement officials to determine if reliable statistics
could be collected.

“The data just isn't there,” says Burnett. “No state is
comprehensively tracking metal theft crime statistics.
While some local jurisdictions are collecting their own
data, those data have a number of limitations when it
comes to evaluating the impacts of state legislation.

“The bottom line is that you can't effectively evalu-
ate what you don’t measure,” she says. “States just aren’t
collecting the kind of data needed to perform a rigor-
ous analysis of how state legislation is affecting metal theft
rates, one way or the other.”

The study recommends state leaders continue to dis-
cuss ways to solve the metal theft problem. It concludes
that how states begin to collect the necessary data to eval-
uate their policies will be the key to resolving the problem.

“Moving forward, it is unlikely data will be available
in the future on a scale necessary to perform meaningful
analysis unless a widespread effort is launched to create
systems at the local, state and national levels to document,
track and report metal theft crime uniformly and consis-
tently,” says Burnett.

While legislators have reacted quickly by putting laws
to address the problem of metal theft in place, the effect
those laws are having on metal theft rates is unclear aside
from anecdotal observations and assumptions.

The full report is available at http://knowledgecenter.
csg.org/kc/content/scrap-metal-theft-legislation-working-
states.

Reprinted with permission from Recycling Today Media
Group www.recyclingtoday.com.
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Martin Satz Insurance
Insuring the Salvage & Recycling Industry Since 1976
Please contact us for a

Competitive Quote and ask Our Clients
about our Exceptional Service

800-449-1151
1\

> 401 N. Lindbergh Blvd.,, Suite 322, St. Louis, MO 63141 N
Trusted ph:314.994.1151 | tf:800-449-1151 | fax: 314.994.7494 &
Choice® www.InsuranceConsultantsinc.com N s
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ParisTrader Incorporates
Hollander Interchange Codes

(Chicago, IL, June 4, 2014) - PartsTrader has an-
nounced today that it has integrated Hollander In-
terchange codes within the PartsTrader application
to assist suppliers when they are quoting recycled
parts.

With this latest enhancement to the PartsTrader
system, a collision repair estimator will be asked,
when appropriate, clarifying vehicle option questions
prior to sending out a quote request for their specific
part needs. The estimator’s answers to these questions
will trigger PartsTrader to display the appropriate Hol-
lander code to the quoting recycler whenever that
code is available for the parts or assemblies required.

This new functionality has been previewed in
[llinois and New Jersey, and is now available to Part-
sTrader users nationwide. “The repairers and recy-
clers who have been using this feature in our pre-
view areas have been pleased with the efficiencies
it has delivered to them,” said Dale Sailer, PartsTrad-
er’s Vice President of Business Development. “Our
development team has worked diligently on asking
the right questions of repairers, and to display the
Hollander codes in an easy to use manner for any
supplier quoting recycled parts. PartsTrader’s goal
is to continually improve our solution so that it re-
duces the risk of getting the wrong parts and creates
efficiencies for both the repairer and the supplier.”

Auto recyclers have relied on Hollander for 80
years as a standard for managing their inventory and
creating reliable part matches, ensuring that they sell
the recycled parts their customers need. “In meeting
with recyclers across the country, we've heard the
need for integration with Hollander Interchange loud
and clear, and it's exciting to be able to respond to
the market’s needs in such a positive way,” added
Rob Cooper, PartsTrader’s Chief Executive Officer.

For more information about PartsTrader, visit
http://partstrader.us.com.
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Online Registration Opens for
ARA’s 71st Annual Convention and Exposition

ARA’s 71st Annual Convention & Exposition is big-
ger and better than ever! Online registration is now
open at http://www.araexpo.org/2014/. Register today
for the premier industry event!

There’s no better way to prepare your business for
future success than by joining your colleagues from
around the world at the premier event of the automo-
tive recycling industry, with opportunities to learn of
new products and services, experience outstanding ed-
ucational sessions and network with industry partners!

The Headliners

John Van Alstyne, CEO and President of I-CAR,
and Christy Wright, a member of the Dave Ramsey
Speakers Group, will join ARA members as Convention
keynote speakers. Van Alstyne has two decades of expe-
rience and knowledge of the OEM and vehicle technol-
ogy sector, and will discuss ways in which professional
automotive recyclers can collaborate with the collision
repair industry for the ultimate benefit of the consumer.
Handpicked by New York Times best-selling author and
radio host Dave Ramsey, Christy Wright has served as a
business coach, is a certified and experienced life coach,
and has expertise in issues such as leadership, life bal-
ance, setting and reaching goals, time management, and
building budgets. She is the ideal speaker to address the
challenges associated with running a small business.

The Showstoppers

Nearly 35 Educational Sessions are planned featur-
ing recognized experts, new up- and-coming leaders,
and industry favorites. Hear from fellow automotive
recyclers Benny Cunningham, JC Cahill, Amber Elen-
baas, Jonathan Morrow, RD Hopper, Shannon Nord-
strom, Tom Denton, David Gold, and more!

The Entertainment
Recyclers Reign at the famous Wildhorse Saloon
on Wednesday night, kicking off Convention festivities

with an evening of food, fun and networking at one
of Nashville’s most popular entertainment destinations.
Tours of Nissan North America’s Smyrna, Tennessee
manufacturing plant will be available throughout the
Convention schedule - reserve your spot today! Al-
ways a favorite, ARA’s Annual Awards Dinner and
Presidential Gavel Passing will feature a NEW twist this
year as we step into a bygone era and into the world
of The Great Gatsby. Find out where to get your three-
piece suits and flapper dresses at www.araexpo.org!
Learn more by visiting www.araexpo.org, grab
your boots and make plans TODAY to attend the ARA
Convention & Exposition! We'll see you in Music City!
Source: Automotive Recycling Weekly

Quick Pay & Top Prices
Since 1936

We Buy: All' Metals including...

Insulated! Copper Wile
Alumlinum & Brassi Radiators
Alumlinum Wheels

Catalyticl Convelrters
Sitariters and Alternators
Scrap! lron; & Siteel
Automoitive Casit! lron

P: 314.481.2800 * TF: 800.527.6865
F: 314.481.4703

Pick Up Service Available.

| 6400 South Broadway ¢ St. Louis, MO 63111 |
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