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Many people view auto repairs on the same level as needing the services of a funeral 
home. They know the day is coming that they’ll need us, but shudder at the thought. I 
don’t blame them. These folks have been conditioned from bad experiences that have 
left them leery about all things automotive. When the time comes, they call us look-
ing for help. In the auto recycling industry we are in the unique position of having an 
answer to virtually every automotive issue. We’re like a good Army Supply Sergeant. 
We either have what people need or know how to get it.

I love helping people find solutions to auto repair needs that are within their budget. 
Usually it is with a guaranteed recycled auto part. Sometimes it is with a new part, 
others by referring them to someone we trust that can better meet their needs for a 
quality repair. It’s not just about separating people from their money. It’s about help-
ing people navigate through a stressful process, winning their trust, and making a 
customer for life.

1 Peter 4:10 says, “As each has received a gift, use it to serve one another, as good 
stewards of God’s varied grace.” Most auto recyclers that I come in contact with are 
doing this every day whether they realize it or not. We serve others as we give them 
excellent customer service and as a whole, we as an industry are great at it. I am proud 
to call myself an auto recycler alongside you. It’s a gift.

Jason Tourville
Hwy 160 Import Salvage
Nixa, MO 



Missouri Auto & Truck Recyclers News



For information on advertising, please contact R .J . McClellan, Inc .:
 R. J. McClellan, Inc. 
 2357 Ventura Drive Suite 110 Ron McClellan
 Woodbury, MN 55125  Advertising Sales
 Phone:  651-458-0089 Sheila Cain
 Toll Free:  877-525-4589  Managing Editor
 Fax: 651-458-0125 Sheila Cain
 Email:  newsletters@rjmc.com Layout & Design

Missouri Auto & Truck Recyclers News
Missouri Auto & Truck Recyclers News is an R.J. McClellan, Inc. Publication. All rights Reserved. The Missouri Auto & Truck Recyclers News is published six times per year for the 
Missouri Auto & Truck Recyclers Association. None of the material in this publication necessarily reflects the opinion of MATR, its officers, directors, staff, members or its Publisher. 
Statements of fact and opinion are the responsibility of the author alone.  Articles and letters suitable for publication will be published in the next scheduled newsletter as space 
permits.  Articles may be edited for length. Articles that are advertising in nature may be labled as such.

Throughout this issue, trademarked names are used. Rather than place a trademark symbol in every occurrence of a trademarked name, we state we are using the names only in an 
editorial fashion, and to the benefit of the trademark owner, with no intention of infringement of the trademark. The mention of trade names, commercial products, or techniques 
does not constitute endorsement or recommendation for use.

Missouri Auto & Truck Recyclers News
MATR’s 2016-2017 Officers and Board Members

Publisher

Officers
President
Jason Tourville

Hwy 160 Import Salvage
1421 S. Main St.
Nixa, MO 65714
(417) 725-2643
jason@160auto.com

Vice-President
Eben Shantz 

Modern Imports
7908 Alaska Avenue
St. Louis, MO 63111
(314) 638-6040
eben@modernimports.com

Secretary
Chris Richardson

Rich Industries, Inc.
4120 Winchester
Kansas City, MO 64129
(816) 861-3200
chris@rich-industries.com

Treasurer
Rhonda Fanning 

43 Auto Recycling
5394 Hwy 43
Joplin, MO 64804
(417) 781-7904
Rhonda@43auto.com

Ex-Officio
Brent Baumgarten

Countryside Auto & Truck Parts
392 Zoar Church Road
Wright City, MO 63390-1612
(636) 928-6792
brent@countrysideautoparts.com 

Board Members

Out-State
Colin Daugherty (2017)

Delta Auto Parts & Salvage, Inc.
P.O. Box 236
Portageville, MO 63873-0236
(573) 379-5438
deltaap@yahoo.com

Dennis Roberts, Jr (2019)
County Line Auto Parts
641 N.W. 1801 Road
Kingsville, MO 64061
(816) 697-3535
dennis@countylineautoparts.com 

Curt Saxbury (2019)
St. James Auto & Truck Parts, LLC
14655 Co. Rd. 3610
St. James, MO 65559
(573) 265-3294
curt@stjamesautoparts.com

J.C. Shoemyer (2018)
J.C. Auto & Truck Parts
901 County Lane Road
Monroe City, MO 63456
(573) 735-4800
jshoemyer@jcautoparts.com

John Whitener (2018)
Auto Parts Company
P.O. Box 77
Moscow Mills, MO 63362-0077
(636) 366-4966
apc.moscowmills@centurytel.net

Dean Yancey (2019)
Yancey Auto Sales
24067 Highway J
Perry, MO 63462-2017
(573) 565-3508
dean@yanceyauto.com

St. Louis
Brent Brockman (2017)

Brock Auto Parts & Recycling
1907 Kienlen Ave.
St. Louis, MO 63133
(314) 371-4818
brentbrockauto@gmail.com

Jack Sumner (2017)
Al’s Auto Salvage & Sales
1610 Lucas & Hunt
St. Louis, MO 63133
(314) 382-6112
alssalvage@aol.com

Kansas City
Ryan McDill (2018)

All Star Auto Parts
3130 Wheeling Ave.
Kansas City, MO 64129
(816) 921-9999
rjmgd9@hotmail.com

Steve Shaver (2017)
Late Model
5420 East 10th Street
Kansas City, MO 64127-1848
(816) 483-8500
steve@latemodelautoparts.com

At-Large Members
Mark Baumgarten (2019)

Mack’s Auto Parts
295 River City Blvd.
St. Louis, MO 63125
(314) 638-5422
sales@macksautoparts.com

Brad Schwartz (2017)
Liberty Auto Salvage
3628 Cass Ave.
St. Louis, MO 63113
(314) 531-4141
autotheatrics@aol.com

Associate Members 
Marty Satz (2018)

Insurance Consultants
401 N. Lindbergh - Suite 322
St. Louis, MO 63141
(314) 994-0095
mzsatz@swbell.net

Drew Van Devender (2018)
Car-Part.com
104 S. Pine St, Ste. 2
Florence, AL 35630
(256) 765-2315
drew@car-part.com

Executive Director
Randy J. Scherr

101 East High Street, Ste. 200
P.O. Box 1072
Jefferson City, MO 65102
(573) 636-2822
(573) 636-9749 fax
rjscherr@swllc.us.com

Newsletter content and association membership inquiries 
should be directed to:

Randy J. Scherr • MATR Executive Director
Email: rjscherr@swllc.us.com



4 October/November 2017

Your business card is one of the best business tools 
you have but ONLY if you take the time to 
be sure it is working for you. It must be 
designed with great care and atten-
tion. There are some things you 
need to include to make your 
business card work effectively. 

What do you do and sell? 
When someone looks at your 
business card, they should imme-
diately know exactly what you do 
and sell without guessing..

Make sure you have all the basic contact informa-
tion on your card. Use a street address so people can 
find you easily; post office box information can be add-
ed to the street address.  Include your area code, zip 
code, and fax number, so out-of-town people won’t 
need  to look up the information.  Also include your 
web site, email address, and other contact information.

Make your business card easily readable.  Avoid 
thin, light type. You want your cards to stand out, but 
not be garish. Do not go smaller than 9 point on your 
font size because people will find it difficult to read if 
you go smaller than that.

Keep your logo small.  Unless 
you work for a large firm that 

has already spent a fortune on 
branding, your logo has very 

little selling power. Use 
the space on your card 
for selling.

Use your photo on your 
business card.  People pre-

fer doing business with a real 
person. A nice smiling photo of 

you on your card can go a long way to establish your 
relationship with customers. Also, when your card is 
found later in a wallet or purse, your photo will act as 
a reminder as to  who gave them the card.  The photo 
connects the name on the card with the face they are 
more likely to remember.

Use your business cards to educate people about 
your business.  Tell people what it is that makes you 
different, better, cheaper, less expensive, faster andu-
nique. Also include why they should prefer to buy 
from you. 

Post your business card in public places where 
business cards are posted; particularly if it is a place 

How to Put Your Business Card to Work for You
By Mike French

Welcome New MATR Members

Meadows I-44 Truck & Auto
Aaron Meadows

6331 Hwy O 
Ash Grove, MO 65604

417-491-4934



October/November 2017 5

where similar or associated business-
es post business cards.

Use the back of your business 
card. Use the reverse side to write 
a 25-word explanation of your busi-
ness and why people should buy 
from you. You can use the back as 
an ad “billboard” to run specials or 
you can use the back as a coupon. 
If you are a self-service yard, for in-
stance, you could make your busi-
ness card good for one entrance 
fee.  You can also put a map to your 
location on the back

Consider using a fold-over card. 
This is a double sized card that is 
folded in half. Once folded, it is 
the same size as a regular business 
card but it opens to twice the size. 
This gives you twice the advertising 
space. It measures 3 ½ inches wide 
and 4 inches tall. You can get a lot 
of extra selling information in that 
amount of space.

Print cards for each of your em-
ployees.  Give each of them a title 
and tell them how important they 
are to the success of your business. 
Reward them when they bring in a 
new customer.  Encourage them to 
pass out their business card at every 
opportunity.

Put your business card in every 
letter or bill you send out.  Include 
them in billing statements, personal 
letters, thank you notes, and any 
other correspondence you do.  Print 
some one-sided cards to use for 
notes.  Whenever you receive good 

service, write a complimentary note 
to the owner on the back of your 
business card and leave it with the 
cashier, front desk person, or who-
ever is appropriate in the situation.

Have counter staff use them to 
write notes for a customer. This 
keeps the name of the salesperson 
with the note in case follow-up is 
needed for the customer.

Write a short note on the back 
when handing out your business 
card at trade shows to help iden-
tify what you spoke about with 
prospects to help them remem-
ber you. Write a note on the back 
of their business card to remind 
you about what you talked to them 
about. 

I value the business cards I collect 
at trade shows and I value the notes 
I write on the back of them when I 

am following up on customers and 
leads after the trade show.

Business cards, even the full-color 
business cards with UV coating, are 
not very expensive if you get them 
printed at the right place. For many 
years, my company has designed 
and printed a variety of business 
cards for the automotive recycling 
industry and many other businesses 
and associations. We have made a 
point of helping our customers put 
all the right information on their 
business cards.  But even if your 
card has the right information on it, 
it is only truly effective if it is put 
in the right places and in the right 
hands.

Send questions and comments to 
me at mike@mikefrench.com. Or 
call me toll free: 1-800-238-3934. 
Please visit my website: www.mike-
french.com.
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How Does Car-Part Handle Data?

By Theresa Colbert

I know, I know, most of you are accustomed to me 
writing about being on the road, things that I have 
seen (good and bad), and ideas or thoughts that I have 
about our industry. I don’t usually write about Car-Part.
com even though I work there. But, I think it’s about 
time to address some questions and misconceptions I 
have been hearing from recyclers.

Let’s go back to that day in August of 2010 when I was 
doing one of my very first Car-Part Gold installations 
at Trails End Auto Recycing in Des Moines, Iowa. I am 
sitting in the office of Mike Swift (past ARA president) 
and talking about our industry, our mutual alma mater, 
and friends that we had in common. Mike was say-

ing how happy he was that I was with Car-Part.com 
and that he thought it would be a great fit for me. 
Then he said the strangest thing: “It’s a good thing you 
come from the recycling industry and have thick skin, 
because a lot of yards think Car-Part has done us a 
disservice by putting prices out there, and they think 
that you steal our data.” I couldn’t believe what I was 
hearing, and that some people actually thought that!

Well, that day and many, many days over the past 7 years, 
I have talked to recyclers about the truth of these issues. 
For those concerned about showing prices, I can draw on 
my first-hand experience from my time as a sales manag-
er at Nu-Parts Automotive. At Nu-Parts, when we started 
listing parts on Car-Part.com, we talked about whether 
we should reprice our parts lower than the competition 
(and lower than we wanted to). As a friend told me, you 
only get 2 out of 3: would you like GREAT QUALITY, 
GREAT SERVICE or a GREAT PRICE? So I said, “We 
have the VERY BEST customer service in the industry! 
We have GREAT parts with a lifetime warranty! If we 
put our parts onto Car-Part.com and keep the prices as-
is, what is our competition going to do? What will our 
customers do if we are not the lowest price? Are they 
going to quibble over a dollar when they are getting the 
best service and best warranty out there?” (In reality, a 
few did quibble, but we just price matched to make them 
happy.) Guess what happened? When we listed parts on 
Car-Part.com with prices we were comfortable with, 
sales went through the roof! That’s why I was so shocked 
when I came to Car-Part and learned that some people 
didn’t want to list parts with prices on Car-Part.com.

I really think our industry is lucky that Car-Part.com, 
which was created by a family-owned recycling yard, 
was the first to put parts and prices online. Can you 
imagine if eBay, Craigslist or some independent third 
party would have been the first to put our parts on-
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line? Do you think that any of those 
other people care about the seller 
having a salvage license and actually 
being a “REAL” recycler? Do you 
think that these other people would 
send me out to a location to see in 
person if there really was a salvage 
yard there? Do you think that when 
they found out the guy was selling 
parts out of his garage and did not 
have a salvage yard, that they would 
take his parts OFF line? I am think-
ing probably not, as they let ANY-
ONE sell auto parts on eBay and 
Craigslist now.

People have been asking me a lot 
lately about where their data is go-
ing. Car-Part has always left the re-
cycler in control of their own data, 
and from day one Car-Part has had 
an internal policy that they always 
get a recycler’s permission before 
forwarding data to a third party. Be-
cause Car-Part knows that recyclers 
may want to confirm where and 
how their data is being used,  they 
offer a portal for each recycler so 
you can see where your parts are 
being forwarded, and which basic 
and optional services your part data 
is displayed in. This portal is avail-
able to each Car-Part customer 24 

hours a day. If you aren’t sure how 
to access that portal, contact your 
Car-Part support rep or salesperson. 
Car-Part has always had the policy 
to not forward data unless a recycler 
specifically grants permission first.

Have a great month! As always, 
if you have any questions for me, 
please email me at TheresaC@Car-
Part.com or call/text my cell at 859-
802-2382.

MATR Dates of Interest

2017
October 6-8 MATR Annual 

Meeting, 
 Embassy Suites, 
 St. Charles, MO
November 1-4 ARA Convention
 Dallas TX
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A-1 Auto Recyclers
573-442-4343

Al’s Auto Salvage & Sales
314-382-6112 

Archway Auto Salvage & Sales, Inc.
636-671-1120

Auto Parts Company
636-366-4966

B & W Truck Repair, Inc
573-393-2357

Brock Auto Parts & Recycling 
314-371-4818

Busy Bee Auto Salvage & Sales Inc.
816-331-2156

County Line Auto Parts
816-697-3535

Countryside Auto & Truck Parts
636-928-6792

Davis Auto Wrecking & Sales LLC
816-229-3432

Delta Auto Parts & Salvage, Inc.
573-379-5438

E & J Auto Salvage 
636-479-4132

Fierge Auto Sales
800-252-9025

Forty Three Auto Recycling
417-781-7904

Frontier Auto & Truck Parts
660-359-3888

H & W Auto Parts
417-865-5747

Higbee Auto Service
660-456-7201

Highway 160 Import Salvage, Inc.
417-725-2643

Hillsdale Auto Parts
877-385-9950

J.C. Auto & Truck Parts
573-735-4800

Jack’s Auto Salvage
636-947-6005

Johannes Auto Sales, Inc.
573-243-3506

Late Model Auto Parts 
816-483-8500

Liberty Auto Salvage
314-531-4141

LKQ Corporation
954-492-9092

Mack’s Auto Parts, Inc.
314-638-5422

Meadows I-44 Truck & Auto 
417-491-4934

Midway Auto Parts, Inc.
816-241-0500

Modern Imports, Inc.
314-638-6040
Mott Auto

417-532-3914
Pick-n-Pull Auto Dismantlers

Kansas City
816-231-1618

Pick-n-Pull Auto Dismantlers
St. Louis

916-681-3463
Rascal Flats, Inc. 

660-388-6389
Rich Industries 
816-861-3200

Rogers Wrecking & Salvage
417-532-7460

Sorrels Auto & Truck Parts
573-445-4451

St. James Auto & Truck Parts, LLC
800-264-3294

Thompson’s Auto Sales
573-223-7338
Trump Trucks
877-238-7409

Vander Haag’s, Inc.
712-262-7000

Yancey Auto Sales & Parts
573-565-3508

MATR Regular Members

Join MATR Today!
Just see what we can accomplish together!

Alter Metal Recycling
Council Bluffs, IA 

712-328-2601

Car-Part.com
Fort Wright, KY
859-344-1925

Connell Insurance, Inc. 
Branson, MO
417-334-2000

Environmental works, Inc.
Springfield MO
417-890-9500
Grant Iron

St. Louis, MO 
314-421-5585 

Grossman Iron & Steel
St. Louis, MO
314-231-9423

Hollander, A Solera Company
Plymouth, MN
763-519-3231

Marty Satz, Midwest Insurance 
Consultants
St. Louis, MO
800-449-1151

PDC Laboratories, Inc.
Florissant, MO 
314-432-0550

Southern Metal Processing
St. Louis, MO
314-481-2800

Springfield Iron & Metal
Springfield, MO
417-869-7372

MATR 
Associate 
Members

Be sure to consider 
our Associate Members 

FIRST for your 
business needs.   

Visit our website for full contact 
information 

www.matronline.com



Date of Application: ________________________________  New Member  r  Renewal  r

Company Name: __________________________________________________________________________________________

Mailing Address: __________________________________________________________________________________________

City: ________________________________________ State: ___________________________ Zip: ________________________

Business Phone: _________________________________________Fax: _____________________________________________

Owner/Key Contact ______________________________________________________________________________________

E-Mail: __________________________________________________________________________________________________

Active/Regular Membership:  1) Applicant must be any individual, corporation, firm, partnership, incorporated or unincorporated as-
sociation or any other legal or commercial entity with ownership interest in an automobile and truck recycling business operated within the 
State of Missouri,  2) holds a valid Missouri salvage dealers license, and  3) derives a substantial portion of the income from the dismantling, 
sale and/or exchange of used automobile and truck parts provided, however, that a person, who does not possess an ownership interest in an 
automobile and truck recycling business operated within the State of Missouri but who is engaged as the full-time manager of such a business 
and would otherwise qualify for membership, with the written consent of the owner thereof not be denied membership. 

Associate Membership:  Any entity or person not meeting the eligibility requirements for active membership as herein above provided shall 
upon the approval of the Membership Committee be eligible to become an Associate Member of the Association.

Please check one:

	 r	Regular Member $400.00

 r	Associate Member $275.00

Additional Locations are charged $200.00 annually

MISSOURI AUTO & TRUCK RECYCLER
MEMBERSHIP APPLICATION

Make check payable to:
MATR

P.O. Box 1072
Jefferson City, MO 65102-1072

Why Should You Join?

Thank you for your support!

Please Return to: 
P.O. Box 1072

Jefferson City, Missouri 65102-1072
(573) 636-2822

Fax: (573) 636-9749
www.matronline.com

• The MATR retains the services of legislative counsel in Jefferson City to monitor proposed new laws, 
changes in laws and proposed rule changes.

• The MATR publishes a newsletter 6 times a year at no charge with the latest information on business tips 
on subjects ranging from insurance, to updates on new products and services and more.

• The MATR maintains a web site at www.matronline.com featuring information about the industry for 
consumers, a membership and associate member on-line roster 
with direct links to their web sites.

• The MATR produces an annual convention & trade show featuring 
exhibitors showing off their latest products and services.

• The MATR maintains an office reachable 24 hours a day, 7 days a 
week by email or fax

• All this and more for only $400.00 a year! 

Membership Renewal Notices have been sent out.  Please send in your renewal today!
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Industry and ARA News

As you know Takata and several 
OEM’s have recalled millions of air-
bags in the last couple years.  Many 
of these airbags have caused severe 
injuries and even several deaths.  
There has been a lawsuit filed in 
Nevada against amongst others a re-
cycler from whose self-serve facility 
the air bag in question was sold to 
the company who installed the air 
bag in the vehicle that was subse-
quently involved in an accident and 
severely injuring a young woman.

This has highlighted the problem 
for recyclers in how they can read-
ily identify the recalled air bags.  
NHTSA has on their site safercar.
gov a searchable database that you 
can search by VIN number.

This is not an easy task for those 
who process many vehicles a day, 
as you have to search one VIN at a 
time. I have to stress that each facil-
ity needs to decide how to handle 
these recalled air bags and implore 
that you do your due diligence in 
assuring that they do not find their 
way back into the marketplace.  I 
would suggest you seek legal coun-
sel to determine for yourself the best 
course of action for your facilities.

I have done some research for op-
tions available to recyclers at this 
time. Below are some of the options 
you might seek out:

• RAS Cores has a buyback pro-
gram in place if you are inter-
ested in reselling the recalled 
air bags.   Visit their website at: 
http://rascore.com/Views/Re-
calls.aspx for more information.

• For those of you who are URG 
members there is an even bet-
ter option with the enhanced 
hotkey function that will pull 
the vin information from your 
part or vehicle screen and bring 
it in to a recall search Pinnacle- 
MVR and Search Results Screen 
and in Powerlink / Checkmate- 
Vehicle Records Screen and 
Search Results Screen. The re-
call search will be performed 
on the National Highway Travel 
and Safety Administration da-
tabase.  This service is available 
to URG members only.  If you 
are interested in this option 
please contact Maegan Quinn 
at mquinn@u-r-g.org for more 
information.

• To check the VIN number on 
the NHTSA site go to: https://
www.safercar.gov/

Whatever course you choose please 
make sure that you are proactive in 
assuring that the recalled air bags 
are not resold.  Our customers safe-
ty should always come first.

Air Bag Recalls – Recyclers Beware

A half million vehicles are esti-
mated to be scrapped, as a result 
of Hurricane Harvey, according to 
an economist at Cox Automotive. 
While the 2012 Hurricane Sandy 
produced approximately 250 mil-
lion flood damaged vehicles in New 
York and New Jersey, the recent 
weather catastrophe in the Hous-
ton area alone will have a far larger 
impact.  The number of vehicles 
per household is higher than in the 
Sandy-impacted region.   

As long as flood damage is disclosed 
to buyers, it is not illegal to sell re-
paired, flooded cars.  However as wit-
nessed after both Hurricanes Sandy 
and Katrina, some of these vehicles 
may end up being sold in other states 
without disclosure.  The National In-
surance Crime Bureau is already an-
ticipating this to happen.

Another consequence of this hor-
rible storm is that the new car sales 
in the region will increase and used 
car prices are expected to rise dra-
matically.

Remember 
Hurricane Sandy 
Flooded  Vehicles?  
Harvey May 
Produce More!



Live Sales and Service 
People or ONLINE! 

FREE Same-Day Shipping

12,000+ Aftermarket Parts & Supplies

Visit Our Distribution Center
While at ARA in Dallas, TX

Drop-In Operation Tours - Nov 2 & 3 from 9:00a to 4:00p
303 Metro Drive, Terrell, TX 75160

Get the Parts Your Customers Need
and the Supplies You Use
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